Client: HP Personal Computers (USA, Latin America, Canada, Europe and Asia)
Objective
Build a worldwide consumer affinity program

 
Major Considerations 
• Negotiate world wide interactive product contracts
• Provide localised products world wide

• Provide worldwide fulfillment

• Provide world wide logistics

• Provide worldwide financial transaction engine

Strategies
• Offer consumers a localised offering in native environment, to acquire software free and also acquire other products at special concessionary prices.
• Deploy inbox consumer brochures to support inline activities (run rate in excess of 30 million)

• Only open to HP product purchasers to differentiate from competitors
• Execute program across multiple products worldwide

• Create family CRM type environment

Tactics
• Offer a choice of free software to consumers who purchased a Hewlett Packard PC. 


Results
• Increased consumer product / brand visibility
• Worldwide programs supporting 32 languages in 38 countries in 4 continents

• Fully integrated supply chain.
Program notes
• Program now superceded to new web site. Therefore web site as above no longer visible.


For more detail on this program, contact us today!
